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RESEARCH QUESTIONS 
 

PRODUCERS 
How certified communities differ from 
non-certified in terms of demography, 

livestock composition, economic 
resources, and certification 

perceptions? 
 

MANUFACTURERS 
What are the main cashmere factors 

that influence their purchasing 
decisions? 

Are there future opportunities for this 
certification? 

METHODS 

INTRODUCTION 

RESULTS 

Patagonian ecosystems are intimately 
linked to small-scale goat herding 
•  Goat herders may kill animals that put 

their goat husbandry at risk including 
the Andean Mountain Cat 

Certified Wildlife-Friendly (CWF) label 
was promoted in Patagonia in 2011 
•  On the basis of cashmere production, 

CWF aims to reduce human-wildlife 
conflict, promote sustainable goat-
herding size, and improve producer’s 
livelihood 

How to ensure continuance of this 
recently adopted certification program? 
•  The conditions that incite production 

and purchasing must be identified 
simultaneously 

•  Exploratory research (May-Aug 2015) 
•  Study Sites: Neuquén and Buenos Aires 

Provinces 
•  Producers à Herders families 

•  Case study 
•  Two certified communities (GCRC 

and AQN) 
•  One non-certified community 

(Chihuido) 
•  Buyer à manufacturers 

•  Snowballing sampling 
•  Manufacturers that work with animal 

fibers  
•  Quantitative and qualitative data 

analyzed with R and Nvivo 
respectively 

PRODUCERS 
•  Demographic descriptive statistics: similar median ages and household size between 

certified and non-certified communities. No gender differences in the three communities 
•  Differences in livestock composition and differences in income activities associated with 

livestock, off-farm, and handicraft. Example: certified communities sale whole cow for meat 
consumption and non-certified community sale cow milk 

•  Overall, similar number of positive and negative aspects associated with the certification  
•  No differences in certification perceptions and meaning between certified and non-certified 

communities  

 
 
 
 
BUYERS 
•  Five of the seven buyers have purchased cashmere 
•  Influential factors of purchasing decisions: Fair price paid to producers, low damage to 

wildlife and environmental impact, and production of long fibers 
•  Moderate awareness of Fair-Trade certification and low awareness of CWF 
•  Five of the seven interviewees stated that they would be willing to pay an average higher 

price of 10% for certified cashmere  

CONCLUSIONS AND 
DISCUSSION 

PRODUCERS 
•  Differences between certified and non-

certified communities 
•  Demography ✗ 
•  Livestock composition ✓ 
•  Income activities ✓ 
•  Certification perceptions ✗

•  CWF could expand to other livestock 
products to engage new communities 

•  Future research should explore poor 
differences on certification perceptions 
between certified and non-certified 
communities 

 
BUYERS 
•  Purchasing decisions are influenced by 

fair price to producer, low environmental 
and wildlife damage, and production of 
long fibers 
•  CWF already involves the first three 

•  Market opportunities: willingness to pay 
around 10% increase based on scheme 
awareness 
•  Social and environmental marketing 

could help to rise awareness 
•  Possibilities for the certification program 

in goat leather production 
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ANDEAN CAT 
(Leopardus jacobita) 

Population Trend: 
Decreasing 

IUCN Status: 

ENDANGERED 


